2024 GLEMS Vendor Experience Survey SurveyMonkey

Q1 Please rate your level of satisfaction:
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Registration
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Onsite Support

GLEMS &
Registration
Staff

Vendor Layout

GLEMS Social
Events
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Meals

Facetime/qualit
y interaction
with students

School Venue

School Overall
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. Excellent . Satisfactory . Poor . N/A
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2024 GLEMS Vendor Experience Survey

Registration Procedures

Onsite Support

GLEMS & Registration Staff

Vendor Layout

GLEMS Social Events

Meals

Facetime/quality interaction with students

School Venue

School Overall

EXCELLENT

91.67%
22

95.83%
23

100.00%
24

66.67%
16

52.17%
12

66.67%
16

45.83%
11

58.33%
14

73.91%
17
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SATISFACTORY

4.17%
1

4.17%
1

0.00%
0

29.17%
7

34.78%
8

25.00%
6

54.17%
13

33.33%
8

21.74%
5

POOR

0.00%
0

0.00%
0

0.00%
0

0.00%
0

0.00%
0

8.33%
2

0.00%
0

0.00%
0

0.00%

SurveyMonkey

N/A

4.17%
1

0.00%
0

0.00%
0

4.17%
1

13.04%
3

0.00%
0

0.00%
0

8.33%
2

4.35%
1

TOTAL
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24

24

24

23



2024 GLEMS Vendor Experience Survey SurveyMonkey

Q2 Please select which best describes your company/organization:

Answered: 24  Skipped: 0

Meter Company

Utility/Supply
Company

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Meter Company 33.33%

Utility/Supply Company 37.50%

Other (please specify) 29.17%

TOTAL

# OTHER (PLEASE SPECIFY) DATE

1 manufacturer 10/21/2024 1:22 PM
2 manufacturer - direct 10/21/2024 1:19 PM
3 Utilities Security 10/21/2024 1:17 PM
4 manufacturer 10/21/2024 1:09 PM
5 AMI/Data Analytic Company 10/21/2024 1:04 PM
6 Manufacturing 8/9/2024 9:42 AM

7 Representative 8/8/2024 11:26 AM
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Q3 What were your primary exhibition and/or sponsorship objectives at
GLEMS?

Answered: 24  Skipped: 0

A

A WN

© 00 N o o

11
12
13
14
15
16
17
18
19
20
21
22
23
24

RESPONSES

Educate and networking

Name recognition

Meet new customers and promote industry products
To discuss AMI opportunities

Find sales leads

teaching/networking

Create a safer more secure America

meet with our customers who attend

meet my customers

lead generation

meet customers

talk with customers

existing and new business development
customer facetime

See existing customers and get prospects

Interaction

Name recognition, product promotion, sales leads, and develop relationship with GLEMS.

meet and interact with students. Get our products out to the students

Networking

Meet with customers

Interaction with students and product demonstration- sales

Build relationships with other metering people and customers / potential customers.

Networking, educating students, new customers

Support the School and its Utility customers
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DATE
10/21/2024 1:23 PM

10/21/2024 1:22 PM
10/21/2024 1:20 PM
10/21/2024 1:20 PM
10/21/2024 1:19 PM
10/21/2024 1:18 PM
10/21/2024 1:17 PM
10/21/2024 1:16 PM
10/21/2024 1:13 PM
10/21/2024 1:11 PM
10/21/2024 1:09 PM
10/21/2024 1:07 PM
10/21/2024 1:06 PM
10/21/2024 1:05 PM
10/21/2024 1:04 PM
10/21/2024 12:44 PM
8/9/2024 9:42 AM
8/8/2024 11:26 AM
8/8/2024 10:52 AM
8/8/2024 9:19 AM
8/8/2024 8:08 AM
8/7/12024 5:41 PM
8/7/2024 3:40 PM
8/7/2024 12:47 PM



2024 GLEMS Vendor Experience Survey

SurveyMonkey

Q4 Do you feel that those objectives were met?

Answered: 23 Skipped: 1

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

ANSWER CHOICES RESPONSES

Yes 95.65%

No 4.35%

TOTAL

# PLEASE EXPLAIN

1 Contact info for attendees not provided - no advance notice of that. Prior schools for GLEMS
had a list.

2 would like more customers from Ohio - more 10U's

3 5 new DPPTYs and 6 existing customer contacts

4 Partially - see customers yes, prospects not so much! Apparently in the class sessions and

projects you don't have the students select an AMI vendor so they don't stop by. You talk
about a meter manufacturer. :(

taught some classes
We have good leads for potential customers

Quality interaction with students

o N o O

Plenty of opportunity to network and meet people.
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100%

22

23

DATE
10/21/2024 1:19 PM

10/21/2024 1:13 PM
10/21/2024 1:06 PM
10/21/2024 1:04 PM

10/21/2024 12:44 PM
8/9/2024 9:42 AM
8/8/2024 8:08 AM
8/7/2024 5:41 PM
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Q5 Please indicate your overall satisfaction with how the exhibition met
your needs:

Answered: 24  Skipped: 0

Highly
Satisfied

Satisfied

Somewhat
Satisfied

Unsatisfied

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES
Highly Satisfied 25.00%

Very Satisfied 50.00%
Satisfied 25.00%
Somewhat Satisfied 0.00%
Unsatisfied 0.00%
TOTAL
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2024 GLEMS Vendor Experience Survey SurveyMonkey

Q6 What do you see at other meter schools that could be effective at
GLEMS?

Answered: 15  Skipped: 9

RESPONSES DATE
Vendor lightning rounds 10/21/2024 1:22 PM

"safety guy" needs more engagement :) 10/21/2024 1:18 PM

Direct more attendees into the vendor area 10/21/2024 1:17 PM

Social in the vendor area that includes prizes towards the end this keeps the students around 10/21/2024 1:16 PM
and engaged

Garner the mailing lists from Tech Advantage, DTECH, and other meter schools - market to 10/21/2024 1:11 PM
them.

all of the breaks are in the exhibit area 10/21/2024 1:09 PM

Meals and social time in vendor area 10/21/2024 1:07 PM

© 0o N o

11
12
13
14
15

Newer hotel venue

not sure

Vendor lightning rounds, raffle draws

| have not attended any other schools

Nothing at this time

Have never attended another school

N/A

Better Venue
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10/21/2024 1:06 PM
10/21/2024 12:44 PM
8/9/2024 9:42 AM
8/8/2024 10:52 AM
8/8/2024 8:08 AM
8/7/2024 5:41 PM
8/7/2024 3:40 PM
8/7/2024 12:47 PM
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Q7 What else can GLEMS do to more effectively promote next year’s
school?

Answered: 11  Skipped: 13

# RESPONSES DATE

1 LinkedIn - social media 10/21/2024 1:23 PM

2 Campaign to utility managers the advantage for field personnel and the benefits it brings to the 10/21/2024 1:22 PM
utility in general

3 Make a LinkedIn page and keep it updated 10/21/2024 1:18 PM

4 You do a great job promoting the school 10/21/2024 1:16 PM

5 More students from Ohio 10/21/2024 1:13 PM

6 Include selecting an AMI vendor aspect of their projects 10/21/2024 1:04 PM

7 not sure 10/21/2024 12:44 PM

8 Choose a venue that welcomes family personnel with abundance of family fund activities. 8/9/2024 9:42 AM

9 school promotion is very good 8/8/2024 9:19 AM

10 N/A 8/8/2024 8:08 AM

11 LinkedlIn, Social Media Platforms 8/7/2024 3:40 PM
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Q8 How would you rate the exhibit hours of the school?

Answered: 23 Skipped: 1

Too Few .

Too Many
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
ANSWER CHOICES RESPONSES
Just Right 82.61%
Too Few 8.70%
Too Many 8.70%

TOTAL
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2024 GLEMS Vendor Experience Survey

Answered: 14  Skipped: 10

RESPONSES

- Allow students time in the morning before classes start. - Provide breakfast in vendor hall. -
Twice a day raffle in vendor hall, students must be present to win.

Reach out to more vendors for exhibits

More students and customers from public power + IOUs from Ohio. Students visiting vendor
booths was great this year.

keep up the good work!

Attendee lists with contact information (name, phone, email) would be very helpful. That's the
reason we exhibit.

Hours are plentiful. Dedicated time for students to be in the vendor hall seems too few.
Very good - looking forward to next year
great school

| do enjoy this show, everyone is friendly and helpful. Enjoy seeing existing customers and
looking forward to 2025 in GR.

Thanks for all your help
Felt welcome.

Suggest to have the banquet on Tuesday evening. Many vendors pack up after they check out
Wednesday afternoon. Suggest having the banquet on the evening before the day the vendors
pack up after the half day.

having on site after hour entertainment with encouragement for all to attend, would enhance the

interaction time.

To get the students in the vendor area, provide vendor raffle items in the exhibit area. The
winner must be present! Also, having breakfast and / or lunch near the vendor area will make
allow for more foot traffic

11/11

SurveyMonkey

Q9 Please provide any additional feedback regarding GLEMS:

DATE
10/21/2024 1:23 PM

10/21/2024 1:22 PM
10/21/2024 1:13 PM

10/21/2024 1:11 PM
10/21/2024 1:09 PM

10/21/2024 1:07 PM
10/21/2024 1:06 PM
10/21/2024 1:05 PM
10/21/2024 1:04 PM

10/21/2024 12:44 PM

8/9/2024 9:42 AM

8/8/2024 11:26 AM

8/8/2024 9:19 AM

8/7/2024 3:40 PM



